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"The OneMain
Customer Commitment"

We commit that we will put your financial well-being first, making responsible loans 
and never compromising your trust.

WE HAVE AN OUTSPOKEN 
COMMITMENT TO 
RESPONSIBILITY, 
INTEGRITY AND SERVICE. 

We proudly display our Customer 
Commitment and Borrower’s Bill of 
Rights in every branch, on our website 
and provide a copy to every customer. 
These principles are the foundation  
of our culture and business.  

WE COMMIT TO:
• Treat you with dignity, honesty and integrity

•  Deliver an outstanding customer experience

• Work with you in times of temporary hardship

WE PLEDGE TO HONOR OUR “BORROWER’S BILL  
OF RIGHTS”:

• Ensure you understand the 
terms and requirements  
of your loan before you  
sign (including interest  
rate, monthly payment and 
total cost of your loan)

• Offer loans that you have 
the ability to repay, with 
predictable, affordable 
monthly payments

• Answer any questions you 
may have about our products 
or services

• Clearly disclose that all 
insurance or other products 
we offer are optional

• Never pressure you to buy  
or accept loans, terms, 
insurance or other products 
you don’t understand or want

• Never impose undisclosed 
costs or fees

• Always report all your 
payment information to  
the credit bureaus on  
a timely basis
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F I N A N C I A L  H I G H L I G H T S

SELECT SEGMENT DATA 2013 2014 2015
Core Consumer Operations Operating Data: 
Pretax core earnings1 
Core earnings2

 
$314 
$198

 
$378 
$238

 
$481 
$302

Per Share Data: 
Pretax core earnings per share3 
Core earnings per share3 

 
$3.06 
$1.92

 
$3.28 
$2.07

 
$3.77 
$2.36

BRANCH CONSUMER RECEIVABLES4

$3,141

$3,807

$13,571

2013

2014

2015

CONSUMER RECEIVABLES PER BRANCH4

$3.8

$4.6

$6.9

2013

2014

2015

BRANCH RISK ADJUSTED YIELD4,5,6

22.0%

22.1%

20.2%

2013

2014

2015

PRETAX CORE EARNINGS1

$314

$378

2013

2014

2015 $481

* Includes non-controlling interests

($ in millions, except per share amounts)

CONSOLIDATED DATA
Operating Data: 
Interest income 
Interest expense 
Income (loss) before provision for (benefit from) income taxes* 
Net income (loss) attributable to OneMain Holdings, Inc.

 
$2,154 

$920 
$78 

$(19)

 
$1,982 

$734 
$905
$505

 
$1,931 

$715 
$(269) 
$(242)

Earnings (Loss) Per Share: 
Basic 
Diluted

 
$(0.19)
$(0.19)

 
$4.40
$4.38

 
$(1.89)
$(1.89)

BALANCE SHEET DATA
Net finance receivables, less unearned insurance premium and claim 
reserves and allowance for finance receivable losses  
Total assets 
Total shareholders' equity* 

 
$13,253 
$15,176 

$1,887

 
$6,090 

$10,812 
$1,837

 
$14,141 
$21,056 

$2,605

2013 2014 2015

2013 2014 2015

4910_Insert.indd   1 4/8/16   2:26 AM



ONEMAIN ANNUAL REPORT 2015 

NON-GAAP  
FINANCIAL MEASURES

We present the operating results of our segments using a "Segment Accounting 
Basis" (a basis of accounting other than GAAP), which (i) reflects our allocation 
methodologies for certain costs, primarily interest expense, loan loss reserves  
and acquisition costs to reflect the manner in which we assess our business results 
and (ii) excludes the impact of applying purchase accounting.    
 

1  See OneMain Holdings, Inc. Annual Report on Form 10-K for year ended December 31, 2015, for reconciliations  
of Income (loss) before provision for (benefit from) income taxes (GAAP basis) to Pretax core earnings (non-GAAP).

2  Core earnings equals  Pretax core earnings adjusted for estimated income taxes (37% statutory tax rate prior to the 
OneMain acquisition and 38% after the OneMain acquisition).

3  Pretax core earnings per share and Core earnings per share equal the respective earnings divided by the weighted  
average number of diluted shares outstanding (103 million shares, 115 million shares, and 128 million shares for  
2013, 2014, and 2015, respectively).

4  Reflects Segment Accounting Basis, which is a basis of accounting other than U.S. GAAP, and includes finance  
receivables held for sale.

5  The risk adjusted yield in 2013 excludes $15 million of additional charge-offs recorded in March 2013 related to our 
change in charge-off policy for personal loans, and $23 million of recoveries on charged-off personal loans resulting  
from the sale of our previously charged-off finance receivables in June 2013, net of a $3 million adjustment for the 
subsequent buyback of certain personal loans.

6  The risk adjusted yield in 2015 excludes $62 million of additional charge-offs recorded in December 2015 related  
to our change in charge-off policy for personal loans in connection with the OneMain policy integration.

F I N A N C I A L  H I G H L I G H T S
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TO OUR 
SHAREHOLDERS
2015 was a year of tremendous accomplishment, combining outstanding organic 
growth with a game-changing acquisition.

Through our actions during the past year, we have built the 
premier platform for serving the personal finance needs of 
millions of Americans and have positioned the company  
to deliver compelling returns for shareholders.

Our acquisition of OneMain Financial, which we completed 
in November, was the signature strategic development 
of the year. By combining the strengths of two industry 
leaders – with a shared passion for customer service, 
complementary business models, and extremely talented 
and dedicated teams – we have redefined our future; we  
are America’s premier personal finance company. 

At the same time, we produced exceptional organic growth, 
highlighted by a 31% increase in Springleaf consumer 
finance receivables and a 32% increase in receivables per 
branch (excluding the effect of the acquisition). Overall core 
earnings grew 27%, and return on receivables (based on 
pre-tax core earnings) was a strong 6.4%.

Our ability to deliver both a major transformational merger 
while driving significant organic growth is a tribute to the 
hard work, energy and dedication of our team – and gives me 
great confidence in our ability to unlock our potential and to 
deliver increasing shareholder value as a combined company.

GAME-CHANGING ONEMAIN ACQUISITION
In bringing together Springleaf and OneMain, we have 
created America’s true personal finance leader. While we are 
a “new” company, we have a well-established franchise and a 
trusted relationship with consumers that come from a century 
of experience. Together, we have an unmatched geographic 
reach, industry-leading technology, diversified funding, 
and significant growth potential. By early 2017, we plan to 
transition all our branch operations to the OneMain brand.  

To understand the scale of the opportunities ahead of 
us, consider some key dimensions of the “new OneMain.” 
The merger vaulted us to $13 billion in branch receivables, 
more than twice the size of Springleaf’s branch receivables 
pre-merger, excluding the related sale of certain branches 
described below. We now have over 1,800 locations, up 
from about 700 pre-merger (after the sale of 127 Springleaf 
branches and over $600 million in receivables pursuant 
to a settlement with the Department of Justice). Our 
expanded team of 11,000+ talented professionals now 
serves the financial needs of nearly 2.5 million customers, 

“ We have created America’s true personal 
finance leader with an unmatched geographic 
reach, industry-leading technology, diversified 
funding, and significant growth potential.”

2015 ANNUAL REPORT
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with branches in 43 states. To put this in perspective, 87% 
of Americans live within driving distance of one of our 
branches. We believe that no other U.S. financial institution 
has greater coverage of the country’s population, including 
the largest U.S. banks.       

Our excitement about the company’s future is not simply 
about size and scale. It is about the ability to unlock 
our combined potential by reaching more consumers, 
innovating on a wider scale, driving operating efficiencies 
and enhancing shareholder returns. The new OneMain is 
exceptionally well-positioned to meet the financial needs 
and improve the lives of a growing number of Americans 
through responsible, community-oriented personal 
lending. We have financial strength, a commitment to 
service that is second-to-none, and an effective bricks-and-
clicks model. We have also proven, through Springleaf’s 
historical performance, that we “know how to grow”—
delivering nearly 25% annual organic growth in receivables 
at Springleaf branches since 2012, along with rising 
profitability, while maintaining strong credit performance.

We have a well-defined plan to unlock the potential of our 
new company, driving profitable growth:

• We will align our business models, share best practices 
and take advantage of cost-efficiencies across our 
expanded platform.

• We will expand our addressable market by building  
on our world-class scale and proven ability to execute.

• And, we will seize upon opportunities to apply 
Springleaf’s product innovations, such as the extension 
of our secured product, our iLoan® digital platform,  
and our small business loan pilot, throughout our 
expanded organization.

The company’s potential reflects both the strength of our 
expanded platform and the vast opportunity in the U.S. 
personal finance market. Americans carry about $2 trillion 
in consumer debt excluding mortgages and student loans, 
according to the Federal Reserve. An estimated 24 million 
Americans will likely take out a personal loan in the next 
year. Our expanded platform allows us to serve a broader 
spectrum of the population, fulfilling credit needs for major 
purchases, home or auto repair, debt consolidation or 
unexpected life events.

2015 FINANCIAL HIGHLIGHTS
Our well-defined growth strategy and sharp focus on 
customer service and innovation drove strong operational 
and financial performance in 2015. Among the financial 
highlights of the past year:

• Pre-tax core earnings for the combined company  
were $481 million, an increase of 27% from $378 
million a year earlier. 

• After-tax core earnings rose to $302 million, or  
$2.36 per diluted share, for 2015, rising 27% from 
$238 million, or $2.07 per diluted share, in 2014.  
(We provide results on a “core” basis to help investors 
better understand the company’s performance  
before the effect of one-time items.)   

• Most importantly, we are exiting 2015 at a run rate  
of approximately $4 per share in core earnings, before 
any benefit from cost savings from the acquisition or 
future growth. This means we are already well ahead  
of the $2.36 core earnings pace we set in 2015.

• Credit performance remained sound. The consumer 
charge-off ratio for Springleaf alone was 5.1% for 
2015, and the 60+ day delinquency ratio was 3.17%. 

• Consumer net finance receivables for Springleaf  
alone totaled $5.0 billion at 2015 year-end, up  
from $3.8 billion at 2014 year-end. 

• Consumer net finance receivables reached $13.6 billion 
at December 31, 2015 including results from OneMain 
from November 1, 2015.

• Receivables per Springleaf branch rose to $6.1 million 
at December 31, 2015, up 32% from the prior year-
end and with the inclusion of OneMain branches in 
November and December were $6.9 million.

As our 2015 results demonstrate, we are committed 
to being effective custodians of shareholder value, by 
deploying our shareholders’ capital to support continued 
growth and by managing our business productively  
and profitably. We delivered on that commitment in  
2015 and we’re confident in our ability to continue 
delivering solid returns going forward. In particular,  
as we begin to realize the benefit from acquisition-driven 
growth, credit performance and operating expense 
synergies, we anticipate solid core earnings expansion  
in 2016 and beyond. 

“ Our excitement about the future reflects  
our combined potential to reach more 
consumers, innovate on a wider scale, 
drive operating efficiencies, and enhance 
shareholder returns.”
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INITIATIVES CONTRIBUTE TO GROWTH 
A significant portion of our increased receivables volume 
in the past year was generated by new product and service 
initiatives, and we look forward to further growth as we 
expand these programs across our larger nationwide 
footprint. For example, an extension of our secured lending 
program to newer vehicle models was introduced in 
mid-2014 and was rolled out nationally at Springleaf in 
2015. This extension has allowed us to offer lower rates 
and increase loan amounts, and we are impressed by the 
customer demand, growth potential and credit performance 
of this product. Small business lending is another new 
offering that we piloted on a referral basis with encouraging 
results, and that shares many of the same attractive 
characteristics as personal lending. 

We have also enhanced our marketing, product positioning 
and customer service to continue to drive growth. Our 
efforts include advanced data and analytics to target more 
efficiently, a multi-channel approach to reaching customers 
in a flexible and cost-effective manner, and customer 
retention programs such as Springleaf Rewards.

BRICKS AND CLICKS MODEL 
We believe our success is the result of a deep commitment 
to offer a superior customer experience and additional loan 
choices, regardless of whether consumers engage with us 
through physical or digital channels. This commitment is 
reflected in our bricks and clicks model. For some customers, 
a neighborhood branch staffed by caring people with an 
understanding of local conditions is the preferred mode 
of service. Our extensive branch network provides a highly 
visible community presence that allows us to maintain long-
lasting relationships with our customers, reduces customer 
acquisition costs versus an online-only model, and helps 
enhance credit quality because of our familiarity with each 
borrower and their situation. 

At the same time, we have built out a full range of digital 
capabilities to combine high-touch, personalized customer 
service with high-tech efficiency. Today, over 80% of our 
new customer applications start online. Customers have the 
ability to complete their application electronically, and then 
come into a branch to pick up a check or arrange a funds 

transfer, often within an hour of applying. Investments 
in technology make us more efficient and, importantly, 
enhance the overall customer experience. For example, 
customers can use touch-screen monitors in branches to 
sign loan documents electronically, and loan proceeds 
can be sent via the Automated Clearing House directly 
to a customer’s account, for a faster, paperless and more 
efficient process. 

We expanded our digital platform by launching iLoan® in 
September 2015, offering fully online personal loans. We 
believe iLoan® represents a compelling opportunity as it 
serves a segment of the consumer market that prefers 
to manage its financial affairs online, and leverages our 
existing outstanding marketing, underwriting and servicing 
infrastructure. 

In this age of “big data,” we are applying the latest 
analytical tools and techniques to the vast trove of data 
we have amassed over decades of lending experience, 
to identify potential customers, to understand which 
financial solutions best meet their needs, and to target our 
marketing efforts more precisely and cost-effectively. In 
the underwriting process, proprietary models also help us 
analyze a wide range of variables that may affect credit risk. 
These and other digital tools will continue to enhance the 
relevance of our products for consumers, and the efficiency 
and productivity of our people and processes.  

Whether customers engage with us face-to-face in a branch, 
or over the Internet, they are entitled to do business with 
a responsible lender who is committed to providing an 
exceptional customer experience and a fair, transparent 
process. To underscore that distinction, in late 2014 we 
published a formal Customer Commitment, including a 
Borrower’s Bill of Rights, to communicate the principles that 
are the foundation of our culture and business practices. 
Since that time, the Bill of Rights has been posted in every 
Springleaf and OneMain branch, displayed on our website, 
and distributed to each and every customer. We have had 
a very positive response to the Bill of Rights, not only from 
our customers, but also from our employees, who tell us 
they are proud to work for a company with an outspoken 
commitment to responsibility, integrity and service.

“ We look forward to further growth as we 
expand our innovative programs across  
our larger nationwide footprint.”

“ Whether customers engage with us  
face-to-face in a branch, or over the  
Internet, they are entitled to do business  
with a responsible lender.”
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We are pleased that our commitment to exceptional customer 
service has led to a solid Net Promoter Score (NPS) of 78%. 
NPS is a widely used standard of customer loyalty and 
satisfaction, which measures the percentage of customers  
who are likely to recommend us to friends and family.

COMMITTED TO RESPONSIBLE LENDING 
AND COMMUNITIES 
Responsible lending is a hallmark of our business. We 
pride ourselves on our sound underwriting, based on an 
understanding of each borrower’s financial circumstances 
and their ability to repay the loan. We also believe that 
our core product, a fixed-rate, fully amortizing loan, is a 
prudent financing alternative, providing affordable monthly 
payments and an opportunity for borrowers to build a 
positive credit profile.  

In 2015, we launched Springleaf Rewards, a digital loyalty 
program that rewards customers for good credit habits, 
such as consistently paying bills on-time, taking free online 
credit education and regularly monitoring their credit scores. 
Unlike traditional rewards programs, Springleaf Rewards 
members earn points not for spending money, but for 
improving their financial well-being. 

Financial literacy is a top priority for us, and we partner with 
national organizations to offer programs giving consumers 
the knowledge to make better financial decisions. Our 
commitment is anchored by our team members, many of 
whom volunteer their time and effort to these causes and 
thousands of other worthwhile community initiatives.

TRANSFORMING AND PERFORMING 
The past several years have seen a dramatic transformation 
of the company we took public just three years ago. We 
completed a successful IPO, refocused our business and 
our balance sheet by divesting a legacy real estate loan 
portfolio, and embarked on a well-defined strategy as a 
leader in personal finance. Now, with the combination of 
Springleaf and OneMain, we have created a business that is 
financially strong, spans both physical and digital channels, 
is committed to exceptional customer service, and is well-
positioned for sustainable growth. 

I am grateful for the talent and dedication of our team 
members, who have made this transformation possible, as 
well as for the loyalty of our customers and the support of 
our investors. We are excited about our future opportunities 
to provide better financial choices for consumers, while 
delivering profitable growth and increasing shareholder value.

Sincerely,

Jay Levine
President and CEO

“ We have created a business that is 
financially strong, committed to exceptional 
customer service, and well-positioned for 
sustainable growth.”
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Board of Directors
Wesley R. Edens
Chairman 

Roy A. Guthrie
Director

Douglas L. Jacobs
Director

Anahaita N. Kotval
Director

Jay N. Levine
Director, President  
and Chief Executive Officer

Ronnie M. Lott
Director

Stock Transfer Agent Information
American Stock Transfer & Trust Company, LLC
6201 15th Avenue, Brooklyn, NY 11219 
Phone: (800) 937-5449 info@amstock.com

Independent Registered Public  
Accounting Firm
PricewaterhouseCoopers LLP  
1 North Upper Wacker Drive, Chicago, IL 60606 

OneMain Investor Relations
One Station Place, 3 South 
Stamford, CT 06907
Phone: (812) 468-5752
investor.springleaffinancial.com

Stock Listing
The company’s common stock is traded on the  
New York Stock Exchange under the symbol OMF.

Annual Meeting
The 2016 Annual Meeting of Stockholders will be held on  
Wednesday, May 25, 2016, at the Old Vanderburgh County 
Courthouse, 201 N.W. 4th Street, Evansville, IN 47708.

Investor Information
The Company’s Annual Report on Form 10-K, Corporate 
Governance Guidelines, Code of Business Conduct and 
Ethics, Code of Ethics for Principal Executive and Senior 
Financial Officers, Board committee charters and other 
investor information may be accessed via the Internet at 
investor.springleaffinancial.com and are also available, free 
of charge, upon request directly to the Company as follows:

OneMain Holdings, Inc.
601 NW Second Street, Evansville, IN 47708
Attention:  Secretary

Executive Officers
Jay N. Levine
Director, President and Chief Executive Officer

John C. Anderson 
Executive Vice President

Bradford D. Borchers 
Executive Vice President, Branch Operations

Angela Celestin     
Executive Vice President, Human Resources

David P. Hogan
Executive Vice President, Risk Analytics and Marketing

Timothy S. Ho 
Executive Vice President, Digital Operations

Robert A. Hurzeler 
Executive Vice President, Auto Lending

Scott T. Parker     
Executive Vice President and Chief Financial Officer 

Lawrence N. Skeats 
Executive Vice President and Chief Administrative Officer
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