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BURGER KING CORP. TO LAUNCH NUTRITIONALLY COMPLIANT KIDS
MEAL FOR BREAKFAST
MIAMI  July 21, 2010 Today Burger King Corp. (NYSE:BKC) announced it will offer a breakfast meal for children
that meets BKC’s stringent nutrition criteria for advertised Kids Meals, as defined in its pledge through the Council of
Better Business Bureau’s (CBBB) Children’s Food and Beverage Advertising Initiative (CFBAI). Featuring a new BK®
Kids Breakfast Muffin Sandwich served with BK® Fresh Apple Fries, and calciumfortified MINUTE MAID® apple
juice, the combination will be available in participating BURGER KING® restaurants nationwide beginning July 26 for
a suggested retail price of $3.38.
"Offering a kids meal for breakfast that meets our strict nutrition criteria empowers our guests to make menu choices
that work best for their dietary needs and lifestyles," said John Schaufelberger, senior vice president, global product
marketing and innovation, Burger King Corp. "This new addition to our nutritionallybalanced Kids Meals now provides
families even more choices at breakfast, lunch and dinner."
The new BK® Kids Breakfast Muffin Sandwich features egg and a slice of American cheese, served on an English
muffin. When served with BK® Fresh Apple Fries and apple juice, the complete meal provides a nutritionally
balanced meal with an allnatural, highquality source of protein from the egg, ½ cup serving of fresh fruit, and is an
"excellent source" of calcium and a "good source" of potassium.
The BK® Kids Breakfast Muffin Sandwich Meal joins three existing BK® Kids Meal options that meet its stringent
nutrition criteria, which is defined as:
• No more than 560 calories per meal;
• Less than 30 percent of calories from fat;
• Less than 10 percent of calories from saturated fat;
• No added trans fats;
• No more than 10 percent of calories from added sugars;
• No more than 600 milligrams of sodium; and
• A "good source" or "excellent source" of at least two of the following nutrients: calcium, fiber, potassium,
magnesium, vitamin E.
Other PledgeCompliant BK® Kids Meal Options Available Nationwide
• A hamburger served with BK® Fresh Apple Fries, lowfat caramel dipping sauce and calciumfortified MINUTE
MAID® apple juice.
• Fourpiece CHICKEN TENDERS® served with BK® Fresh Apple Fries, lowfat caramel dipping sauce and
HERSHEY’S® fat free milk.
• KRAFT® Macaroni & Cheese, BK® Fresh Apple Fries, lowfat caramel dipping sauce, and HERSHEY’S® fat free
milk.
As part of its BK Positive Steps® corporate responsibility program, BKC joined the Council for Better Business
Bureau’s (CBBB) Food and Beverage Advertising Initiative (CFBAI) in 2007, pledging to restrict 100 percent of
national advertising aimed at children under 12 to BK® Kids Meals that meet stringent nutrition criteria.
BKC also provides BK Positive Steps® nutrition materials in restaurants nationwide, has transitioned to zero grams
of artificial trans fat in all ingredients and cooking oils in the U.S., and has partnered with USDA to promote
MyPyramid information to both kids and adults. The launch of the new BK® Kids Breakfast Muffin Sandwich Meal
marks another step in Burger King Corp.’s renewed focus on the breakfast daypart. The Corporation plans to
announce additional news about the breakfast menu in the coming months.
ABOUT BURGER KING CORPORATION
The BURGER KING® system operates more than 12,100 restaurants in all 50 states and in 74 countries and U.S.
territories worldwide. Approximately 90 percent of BURGER KING® restaurants are owned and operated by
independent franchisees, many of them familyowned operations that have been in business for decades. In 2008,
Fortune magazine ranked Burger King Corp. among America‘s 1,000 largest corporations and Ad Week named it one
of the top three industrychanging advertisers within the last three decades and it was recently recognized by
Interbrand on its top 100 "Best Global Brands" list.
Our heritage stems from our longstanding HAVE IT YOUR WAY® brand promise, which gives customers in
BURGER KING® restaurants the opportunity to customize their menu choices to meet their individual tastes,
preferences and lifestyles. We remain committed to offering a variety of food and beverage products that will make it
easy for us to fulfill our HAVE IT YOUR WAY® brand promise for our guests. Through its BK Positive Steps®
corporate responsibility program, the BURGER KING® system is committed to being a socially responsible brand in
all areas of its business  food, people, the environment and corporate governance. To learn more about the BK
Positive Steps® corporate responsibility program and view the complete fiscal 2009 report, visit
www.bk.com/corporateresponsibility. For more information on Burger King Corp., please visit the company‘s Web site
http://investor.bk.com/interna_print.asp?conta=44&idioma=1&tipo=43682&id=165761&ano=0
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