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Safe Harbor Statement piaiona

This presentation contains certain forward-looking statements and information, which reflect management's current beliefs and expectations
regarding future events and opsrating performance and speak only as of the date hereof. These forward-looking statements are not guarantees of
future performance and involve a number of risks and uncertainties. These forward-looking statements include statements about RBI's current
beliefs regarding its ability to continue to grow its iconic brands, TIM HORTONS® and BURGER KING®, by increasing system-wide sales through
restaurant development and focus on guest satisfaction and RBI's current beliefs regarding the long-term growth prospects for its brands. The
factors that could cause actual results to differ materially from RBI's expectations are detailed in filings of RBI with the Securities and Exchange
Commission and applicable Canadian securities regulatory authorities, such as its annual and quarterly reports and current reports on Form 8-K,
and include the following: risks related to RBI's ability to successfully implement its domestic and international growth strategy; and risks related to
RBI's ability to compete domestically and internationally in an intensely competitive industry. Other than as required under US federal securities laws
or Canadian securities laws, we do not assume a duty to update these forward-looking statements, whether as a result of new information,
subsequent events or circumstances, change in expectations or otherwise,

These risks are not exhaustive and may not include factors which could adversely impact our business and financial performance. Moreover, we
operate in a very competitive and rapidly changing environment. New risk factors emerge from time to time and it is not possible for management to
predict all risk factors, nor can we assess the impact of all factors on our business or the extent to which any factor, or combination of factors, may
cause actual results to differ materially from those contained in any forward-looking statements.

Although we believe the expectations reflected in the forward-looking statements are reasonable, we cannot guarantee future results, level of
activity, performance or achievements. Moreover, neither we nor any other person assumes responsibility for the accuracy or completeness of any
of these forward-looking statements. You should not rely upon forward-looking statements as predictions of future events. We do not undertake any
responsibility to update any of these forward-looking statements to conform our prior statements to actual results or revised expectations.

This presentation also includes non-GAAP financial measures as defined in Regulation G, including EBITDA, Adjusted EBITDA, Adjusted Net
Income, Adjusted Diluted EPS, Organic revenue growth and Organic Adjusted EBITDA growth, Net Debt and Net Debt / Adjusted EBITDA leverage
ratio. Organic financial metrics are calculated on a constant currency basis. The reconciliations of these non-GAAP financial measures to their most
comparable GAAP financial measures and other information required by Regulation G are included in the appendix or elsewhere in this presentation.

The presentation also provides information regarding system-wide sales, which represents sales at all company-owned and franchise restaurants.
We do not record revenues from sales at franchise restaurants; however, our franchise revenues include royalties based on a percentage of
franchise sales. System-wide sales are driven by our franchisees as ~1009% of our system restaurants are franchised. Comparable sales and
system-wide sales growth is presented in constant currency.

All amounts are in USS$, unless otherwise noted. 1
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Company at A Glance o

A Two iconic brands

Restaurant A $24+ billion annual system-wide sales

Brands:
nternational

A 19,000+ restaurants worldwide

A 100+ countries and US territories

A ~100% franchised

Note: 3
- System-wide sales are driven by our franchise restaurants as ~100% of our current system-wide restaurants are franchised.
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Q3 2016 Highlights Ko

Global comparable sales growth of 2.0% and 1.7% at TH and
BK, respectively

Restaurant count growth of 3.8% YoY

System-wide sales growth of 4.8% and 7.0% at TH and BK,
respectively

Adjusted EBITDA increased 11.3% YoY on an organic basis to
$489 million

Adjusted Diluted EPS increased 34.5% YoY to $0.43

Note: 4
- Comparable sales and system-wide sales growth presented in constant currency.
- Adjusted EBITDA and Adjusted Diluted EPS are non-GAAP financial measures. See appendix for further detail.
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TH Q3 2016 Highlights e

SSS A

NRG A

System-wide A
Sales

Adj. EBITDA

Comparable Sales

Growth
5.3%
2.0%
3Q15 3Q16

Note:

Global comparable sales growth of 2.0% driven by new product launches
within core platforms

Restaurant count growth of 3.4% YoY with Q3 NRG of 28 units

System-wide sales growth of 4.8%

Adjusted EBITDA increase of 17.1% YoY on an organic basis to $287 million
versus prior year results

Net Restaurant System-wide Sales Adjusted
Growth Growth EBITDA
28 8.2% $287
244
22 $
4.8%
3Q15 3Q16 3Q15 3Q16 3Q15 3Q16

- Comparable sales and system-wide sales growth presented in constant currency.
- Commencing in the fourth quarter of 2015, we revised our presentation of NRG to exclude limited service kiosks, with the revision applied
retrospectively to the earliest period presented to provide period-to-period comparability.
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Comparable sales growth of 1.7%
driven by growth in lunch daypart from
continued success of Grilled Wraps
and Potato Wedges

NRG of 25 units across standard and
non-standard formats
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In_temationa\
Comparable Sales
Growth
5.4%
1.7%
3Q15 3Q16

Net Restaurant
Growth

25

15

Note:

- Comparable sales growth presented in constant currency.

3Q15 3Q16
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Highlights Comparable Sales
Growth

4.3% 4.5%
3Q15 3Q16
Net Restaurant
Growth
A
1
A
(1)

3Q15 3Q16

Note:

- Comparable sales growth presented in constant currency.



