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Disclaimer  

  

Forward Looking Statements 

 This presentation  includes ñforward looking statementsò within the meaning of the ñsafe harborò provisions of the United Stated Private 

Securities Litigation Reform Act of 1995. Forward-looking statements may be identified by the use of words such as ñanticipateò, ñbelieveò, 

ñexpectò, ñestimateò, ñplanò, ñoutlookò, and ñprojectò and other similar expressions that predict or indicate future events or trends or that are 

not statements of historical matters. Such forward looking statements are based on current expectations that are subject to risks and 

uncertainties. 

  

Industry and Market Data 

In this presentation, Videocon d2h relies on and refers to information and statistics regarding market shares in the sectors in which it 

competes and other industry data. Videocon d2h obtained this information and statistics from third-party sources, including reports by 

market research firms, such as Media Partners Asia, Ltd. Videocon d2h has supplemented this information where necessary with 

information from discussions with Videocon d2h customers and its own internal estimates, taking into account publicly available information 

about other industry participants and Videocon d2hôs managementôs best view as to information that is not publicly available. 

  

Earnings before interest, tax and depreciation & amortization (EBITDA) 

EBITDA presented in this presentation, is a supplemental measure of performance and liquidity that is not required by or represented in 

accordance with IFRS. Furthermore, EBITDA is not a measure of financial performance or liquidity under IFRS and should not be 

considered as an alternative to profit after tax, operating income or other income or any other performance measures derived in 

accordance with IFRS or as an alternative to cash flow from operating activities or as a measure of liquidity. In addition, EBITDA is not a 

standardized term, hence direct comparison between companies using the same term may not be possible. Other companies may 

calculate EBITDA differently from Videocon d2h, limiting their usefulness as comparative measures. Videocon d2h believes that EBITDA 

helps identify underlying trends in its business that could otherwise be distorted by the effect of the expenses that are excluded calculating 

EBITDA. Videocon d2h believes that EBITDA enhances the overall understanding of its past performance and future prospects and allows 

for greater visibility with respect to key metrics used by its management in its financial and operational decision-making. 
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1st Indian media company to ring the opening bell at NASDAQ 

 

  é. also the Most Valued 

Indian company listed on 

NASDAQ 

Indiaôs Fastest Growing 

PayTV Company  is  

now éé 
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Key Pillars of Growth 

Strong Indian 

economy creating 

new PayTV 

households 

 

 
Á7% growth in Indian economy and attractive business climate creating rapid household 

expansion 
Á90-100 million (mn)  Homes of market opportunity  and  100 mn+ Homes with no 

Television.(According to MPA data) 

 

DTH capturing 

 market share from 

cable 

 

ÁDTH revenue market share projected to increase from  41% to 47% from 2015 to 2019 

ÁIn  phase I & II ,DTH took ~40% market share and strongly positioned in phase III & IV 

with current market share of DTH ~70%.. 

 

Improving ARPU   

 

ÁGreater network capacity of DTH enables premium content packages with upsell driving 

ARPU increases 

ÁVideocon d2h ARPU grew to Rs.196 in FY 2015, Q4FY15 ARPU Rs.202 as compared to 

Rs.181 in FY14 

India is the Worldôs Fastest Growing PayTV Market 

Source: MPA report 2014, Company Data  
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Digital PayTv Connections : 100mn Plus Opportunity 

Share of DTH vs Digital Cable  
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40% Market share in DAS I / II 
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Significant increase in TV householdsé 

+13% / 22m households 
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~75 mn Homes to 
be Digitized 

+ 

~25 mn New TV 
Homes to be 

Added 

~ 100 mn Market 
Opportunity 

70% Market 

share in 

DAS III / IV 


